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IDAHO WINE

325 Recognition on www.idahowinedoCUmeENTary.COM AN 25% ...eeiiiiiiiiiiii et e e oo et e e oo st et e e e e s e e eeeaeaaseeeeeaaanseeeeeaaasseeeeesamsneeeeeaanbeeeeeeaanbeeeeeeannsneeeesannnneeesaansnneeessannnneeessnnns
discounts to premiere party, DVD or BluRay purchase i
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Idaho Wine Documentary E-news* f

S][][] Participate in wine tasting and receive tWo autOgrapied .o a e e e e e e ——————— e e oot e e e e e e e e e an e abarrerr et araaaaaeenaaaaaaan i i
special edition copies of wine documentary* f f
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3250 Name listed at end credits in filM @S CONTIDULOIS® oo e e s e e s e e b e e e e e e bbb e e e e e s b b e eeeeesabaeeesssasbaeeessaabbeaeessaabbneeessanbenneessnnts ! ! !

35[][] Private screening With direCtor @nd PrOAUCET oo e e e e e e e e e e e s e e e e s e s b e b eaeeee et e eeaaeeseesesa s abababbabnneeeeeeaeaaneeas
offer expires 12/31/15%

S]k Receive a complimentary private wine class for film contributors from wine ...
expert Kat House of House of Wine (class holds first 25 contributors, date TBD)*

$5k Eternal gratitude, VIP wine country tour and stay at a bed .
and breakfast at an Idaho winery*

skaitIed as executive producers at beginning of film (logo/message .o,
at beginning of film and on movie poster)*

s15k Insert inside DVD and BluRay cases, your logo on outside back  ......cccoviiviiveveennnnn.
cover of DVD case. Appearance or mention in film. Announced at all
screenings and premiere as key contributor and executive producers.*

$25k Custom recognition, lets talkl®* ...

For more info visit: idahowinedocumentary.com Perks by the glass T, bottle i & barrel &Y.
*Perks of all lesser value contributions included Volume of wine is proportional to market exposure



IDAHO WINE & FROM BUD T0 TASTE BUD

The Idaho winemaking tale is ripe and ready The first vineyard planted in Idaho was in 1864, and
for picking. Not only to promote local business, now vineyards are sprouting up at the fastest pace in
but to increase economic viability and to the state’s history with over 50 wineries to date.

highlight Idaho’s vineyards and wineries in A detailed documentary exposing the three different
the national arena. wine regions will assist Idaho as they ferment into

. . . . a serious competitor in the wine business.
The film will squeeze the juice from the fascinating story P

of those whose lives are impacted by the wine industry —  The vineyards and their owners have a story to tell.
growers, vintners, restaurateurs, etc. — by seamlessly  This documentary will highlight the past and fruitful
blending their voices into one that speaks on the current  future, as well as educate and explore modern

state and future of the ldaho wine industry. agricultural practices.

PLEDGE FORM

Yes! | want to give my support to /daho Wine from Bud
to Taste Bud, a documentary film, with my gift or
pledge in the amount of:

$

Enclosed is my check payable to Peppershock Media.

Charge my credit card:
OVISA OMC OAMERICAN EXPRESS ODISCOVER

Name on Card

Card Number /
PEPPEHSH[]CK
Expiration Date____ Billing Address Zip_____ Media

Signature Please return this form to:
Peppershock Media
Please Bill Me OMonthly OQuarterly 16719 N. Idaho Center Blvd.

Nampa, ID 83687
Name

Contact Rhea Allen for more info:
Address rhea@peppershock.com
(208) 250-9041

City State Zip

Email idahowinedocumentary.com

Phone Number:
Home Work




